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1. Social media presence – Facebook, Instagram and Twitter – are there any SM channels already established, or you expect service provider to build up this segment? Who provides content and/or visuals for Social Media channels? SIC: Boost per post should not exceed the value of 150 USD, for a total of 2,000 USD ad-budget allowed for the entire duration of the campaign. – Does this amount should be included in financial offer, or this is an amount that will be regulated differently? 
A: 
Yes, this amount should be included in the offer directly. It represents a mandatory spending item. 
1. TV shows – Do you anticipate providing media space within already existing TV shows covering relevant topics, or producing entirely new format for this purpose?
A:
We primarily aim for prime-time TV slots within already existing TV shows. 
1.  Documentary style video: is it anticipated to broadcast this video integrally on TV station?             
  A:
Yes, but also we envisage the documentary to be easily divided into smaller segments that could be shared on social media. As our local works covers 12 municipalities and involves a lot of young people, it would be good to structure the video as a series of 1-2 minute long snippets that could be shared on their own, depending on the location/focus, and integrally, as a feature video to be broadcasted on some of the major TV stations in the country, or region. 
1. Press conferences: as majority of listed municipalities have no active media (i.e. Kneževo), is it acceptable to formulate activities that differ from a classic press conferences, thus including press visits?
A:
Precisely. Press conferences can easily be substituted with any other press engagement event.
1. Technical proposal: do you expect a certain methodology, or it is acceptable to list activities as they are bulleted and outlined in the ToR document, along with other required docs, such as CVs? 
A:
Yes, list activities in line with the ToR, including other supporting docs. 

